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‘Mainstream’ social media channels are the least 
 in�uential on students’ university choice

65% use social media 
many times a day

Facebook 
(55%)

Twitter 
(46%)

You Tube
(24%)

The Student 
Room (18%)

1 in 5  respondents don’t 
think universities make 
enough use of social media 
in recruitment

What use are universities making of 
social media for student recruitment? 
Universities are using traditional and social media channels 
for student recruitment…

universities have increased overall 
social media activity in last 5 years 
(but not necessarily with a rise in budget)

universities have decreased 
the amount of time and budget 
spent on traditional marketing.

are planning to increase their 
investment in social media 
in the next year.

* Student data was collected in November/December 2012. 305 people completed the survey, 68% respondents 
were in the process of applying to university for 2013, 32% were new undergraduates.

** Interviews with university marketing and student recruitment staff took place in November 2012.

Top three most 
in�uential channels 
are all ‘traditional’

Most trusted information sources 
not necessarily most in�uential

For information about recruiting students online contact 
The Student Room on 0800 999 3222 – hello@thestudentroom.com or 

Communications Management on 01727 850761 
or email info@communicationsmanagement.co.uk

www.thestudentroom.co.uk
www.communicationsmanagement.co.uk

£

trusted the 
UCAS website 

92%

40%

90% 
university’s own 

website
76% 
university 
open days 72% 

printed information
from the university

50%

60%

“I didn’t ever think 
about going on 
social networking 
sites to �nd out about 
which universities to 
choose.”

trusted printed 
information

in�uenced by current 
students’ social media

in�uenced by 
Uni Facebook pages

in�uenced 
by blogs

in�uenced by University 
Twitter accounts

universities said the growth 
in social media had changed 
the way they approached 
student recruitment.

18%
25%

26% 
27% 

100%

but only 
72% said it 
in�uenced 
their choice

but only 
50% said it 
in�uenced 
their choice

85% 

74%
trusted 
speaking 
to uni sta� 

but only 
49% said it 
in�uenced 
their choice

What’s the in�uence 
of social media on 
university choice?
We asked those in the process of choosing their 
university place and new undergraduates whether 
social media is having an impact on their decisions.

http://www.thestudentroom.co.uk
http://www.communicationsmanagement.co.uk/

